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OUR COMPANY

Our unique approach brings the best

practices from DevOps to Compliance

(RegOps) to improve business agility,

lower costs, and create compliance super

heros.

4. Logo Usage
6. Color Palette
7. Color Tints
8. Gradients

9.

3

BRAND GUIDELINES

10.
14.
15.
16.
17.

Typography




LOGO CONSTRUCTION

Our logo is RegScale’s most effective iconic image. It is a brand asset that provides recognition and influence
our decisions. Logo communicate what values RegScale intends to represent. They have the power to

differentiate us from competitors, instill brand trust, and ultimately, increase profits.

CLEAR SPACE

Standards should be set to distinguish the space around the logo which is referred to as clear space. This helps
ensure the distance from other design elements that surround the logo. Ultimately, clear space increases the

visibility and impression on the audience.

2 RegScale

Never shrink to less than .25"
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LOGO VARIATIONS

Variations of our logo allows flexibility to serve different purposes such as print or digital use. They highlight
RegScale’s personality. Logo variations can even help identify a brand in different settings like a company’s

website versus partner’s website.

PRIMARY LOGO AND LOGO MARK

A primary logo is the foundation for our visual identity, usually consisting of the brand colors and typography.

In general, it is a strategic brand tool with the most power to be recognizable for the public. In instances where

the traditional logo with text can not be used, we can use simply the R symbol with the same color palette.

< RegScale BZ2ER PRI

R RegScale R RegScale

A RegScale R RegScale
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LOGO CONSTRUCTION

The RegScale logo represents our identity and it is important to display it with as much consistency as
possible. This page shows some typical alterations to the logo that can degrade recognition or reduce its

clarity. Always remember that the more consistent the presentation of the logo the more powerful it will be.

DO NOT change colors DO NOT set the logo on a not DO NOT rearrange logo elements
contrasting background

DO NOT use shadows DO NOT set the logo against dark background
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DO NOT set the logo against a busy pattern DO NOT change the typeface
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CORPORATE COLORS

Color speaks volumes about a brand. Being an expression of the brand identity, colors influences consumers.
As color attracts consumers, they evoke emotions — feelings of warmth, security, excitement, curiosity or
home. Emotions drive decisions and that equals profits. Consistent use of color provides a common link

between departments, sub-brands and products.

PRIMARY COLORS

Mid Blue Dark Blue

CMYK HEX CMYK HEX
C87-M50-Y00 - KOO #0070BD C98 - M90 - Y00 - KOO #2E3091

Orange

CMYK HEX
C00-M76-Y88-K00 #F25294

Purple

CMYK HEX
C32-M100-Y24-K17 #9E005D

Dark Grey

CMYK HEX
C87-M75-Y45 - K49 #2b3045
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COLOR TINTS

COLOR TONES

60%
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20%

USAGE

Define Color Heirachy
here.



GRADIENTS

HEX HEX
#0070BD #2E3091

HEX HEX HEX
#F7941F #F25924 #9E005D

HEX HEX
#0DC7BF #29ABE3
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Gradients can be used as accents in illustrations and icons.
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HEADLINES

The art of typography plays a major role in a company’s identity. Through alphabetical letters, a company’s

personality and values are conveyed.
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CONTEXT TEXT

Duis autem vel eum iriure dolor hendrerit in velit esse molestie illum dolore eu feugiat nulla facilisis vero et

vos accumsan quos minveliquam id quaest beat rescia iliquassum quam in ullendistis exceati ebitiore, sitatio
iliquassum rrumqui odi.
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Montserrat is a geometric sans-serif typeface designed by Argentine graphic designer Julieta Ulanovsky and
released in 2011. It was inspired by posters, signs and painted windows from the first half of the twentieth
century, seen in the historic Montserrat neighbourhood of Buenos Aires. Ithough mainly seen in websites and

online media, its high readability and ease of scaling make Montserrat a suitable typeface for printed material,

such as brochures, signage and even books.

MONTSERRAT

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

Regular ABCDEFGHIIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz

L% ) [ #]I{@)}/ &N <-4
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Roboto has a dual nature. It has a mechanical skeleton and the forms are largely geometric. At the same

time, the font features friendly and open curves. While some grotesks distort their letterforms to force a rigid

rhythm, Roboto doesn’t compromise, allowing letters to be settled into their natural width. This makes for a

more natural reading rhythm more commonly found in humanist and serif types.

Roboto

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXY/Z

abcdefghijklmnopgrstuvwxyz

200 (%) #1{ @)/ &\ < -+ + x

® © S€L£Y:,. . *| 9y - pysg§c¢u kL

Figures
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COMPANY LETTERHEAD

The design provides simple branding and encourages users to provide only necessary contact information. Do

not produce letterhead with alternate designs or with the vertical stacked logo.

Dim
(8.5
us

Res
300

Style Rules :

Font Name - Roboto
Font Style — Regular
Font Size — 10 pt
Leading — 13 pt

Paragraph Break — 13 pt

Alignment — Left
Type Color — Black
Signature Color -
Hyphenation — None
Top Margin — 2"

Left Margin — 1"
Right Margin - 1"
Bottom Margin — 1"

A RegScale

To Name
Address Line 1
Address Line 2

Text text text text text
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COMPANY ENVELOPE

R RegScale

177 dFl5,

Frontside

Backside
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KEY ICONS - CCM

Access Reviews - Access Reviews - FedRamp - CCM - Full Color
Full Color Grayscale Color Grayscale

Automated Automated Risk Management Risk Management Rapid Rapid
Evidence - Full Evidence - - Full Color - Grayscale Certification - Certification -
Color Grayscale Full Color Grayscale

KEY ICONS - USE CASE

=09
R

: O

i)/'u\‘g--

Fix Issues - Full Fix Issues - Governance - Full Governance - Build Program - Build Program -
Color Grayscale Color Grayscale Full Color Grayscale

Assess - Full Color Assess - Grayscale Manage Risk - Manage Risk - . i
Full Color Grayscale Collect Evidence-  Collect Evidence -

Full Color Grayscale

18
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KEY ICONS - INDUSTRY

‘o
Financial - Full Financial -
Color Grayscale

Other - Full Color Other - Grayscale

Technology - Full Technology- Gray-
Color scale
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(:’overnment - Full Government -
Color Grayscale
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Retail - Full Color Retail - Grayscale
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VEs/PCs - VEs/PCs -
Full Color Grayscale



ILLUSTRATIONS

Illustrations are an important part of representing RegScale's identity and message.

ILLUSTRATIONS - PRODUCTS

R RegScale

Assessment Wizard

s HPLDMNML  UGKMTONS AR
==

SUGCESS!

Your seorsis Al s passon
AWESOME | 100%

@ resTs PRssED 2 -4
© romwresae: A
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ILLUSTRATIONS

Consistency: Use illustrations that are consistent with the brand's color palette, style, and tone. This will

ensure that they align with the overall brand aesthetic and message.

Brand Voice: Illustrations should reflect the brand's voice and personality. Whether the brand is fun and playful
or serious and professional, the illustrations should match this tone.

Placement: Consider where and how illustrations will be used in marketing materials, such as on social media,
websites, or print materials. They should be placed strategically to enhance the message and draw attention

to key points.

Size and Scale: Make sure that illustrations are the appropriate size and scale for the platform and medium

they will be used on. They should be easily visible and not overwhelm other elements on the page.

Licensing and Usage Rights: Ensure that illustrations used are either created in-house or licensed for

commercial use. Avoid using copyrighted images or illustrations without permission.

ILLUSTRATIONS - INDUSTRY

NN

Financial Government Other Retail

S ©

Technology VEs/PCs
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ONE PAGERS

Our one page documents are quick guides to a variety of our services.

Title Here

Stat here text text
text text text text
text

Stat here text text
text text text text
text

Stat here text text
text text text text
text

Stat here text text
text text text text
text

RegML: Compliance at
the Speed of Al

Intelligent Automation and Preci

Enhance every phase
of your control
lifecycle with
Regscale abled o enersiv complance
cCM platform. - o ices conot o arayss

80%

Complete control
documentation
in minutes

How dose Al stomstion mprovecomplanca?

1-click

Control gap.

assessment
scorecard

0

92%
Less effort to
write control

implementations

1 RegScale

Line 2 as needed

Subtitle Here

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollit anim id est laborum.

Loreuis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia deserunt mollit anim id est laborum.
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollit anim id est laborum.m dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollit anim id est laborum.

Product

Image Here

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmad tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia
deserunt mollit anim id est laborum.

Image Here
Lorevis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt
in culpa qui officia deserunt mollit anim id est
laborum. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui. Lorem
ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod temper incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim
id est laborum.

Loreuis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborumn,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip.

Image Here

Call to Action / Wrap up Text Here

sales@regscale.com | = regscale.com

Template

[re——r—

R S -]

@ »-

Cones Tha et

situpdting

Ready to get started?

egscalecom | F regscale.com

Market Expansiol
Easily Increase Your Control Coverage

Auto-Mapping Controls:
Minimize Rework for New
and Changing Regulations

)
60%
Reduction in
audit prep &
response.

Fortune 500 giant
struggled to align

ol framencrks

—— ‘
e -
e s

ST

UCF Integration

© e el it
=
[BE) Revortng/
R B e 68 S,
pimpnting e i o
Ermpoweing crysa
. T
Gonrering i -

Agony iy
freste ek b

. Consofidate your cont < compledty
ol

1 RegScale

Control Mapping
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ONE PAGERS

heRegscl St
Cut Costs and win Regseai diers
A b e, s pankd ot
Relieve Audit Fatigue
Evidence Collection Redefined: The Automated . - Tome Tenet S e sk e
bty e | e o (SRS e
60% — e (RS RTUT pmmm SRS S
Reduction in rocedes, screenshots g mor 1 pupose oot ot convs e Tt Al iR e
audit prep & e e e, e ERT e e

response

90%

Reduction in
effort to
complete SOC 2
Typel

Control:

A specific measure
or action
implemented to
manage risks

desired outcomes.

1 RegScale

Accelerate FedRAMP with
RegScale

Accelerate
FedRAMP High
package
submission

months to

and reduce
preparation
time by

60%

1 RegScale

Wizard-driven and
expert-designed
processes to rapidly

DORA, and more!

60%
Recuction in

audit prep &
response

94%

Less effort for
SOC 2 Type 2

(o)
30%
Lower costs &
faster timeline
for CMMC

1 RegScale
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Hop on the CCM train and siash 94% of package prep time.

Ready to get started?

Simplified Risk Management

Unified, Proactive, and Compl

Risk Simplified: The Integrated Advantage

i ol eportg forcompiance sk gy vencr
st modele and 1 ysem s ssse 1k andererpric sk mansgement

A ‘control'refers to a
specific measure
action implemented to
manage risks, ensure
compliance, and
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Realizing Zero Trust:
Access Control Simplified and Improved

by automating access reviews, resulting in enhanced securi
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